
SOCIAL MEDIA PLANNING TEMPLATE

MON D A Y

WEEK 1:

T U E S D A Y W E D N E S D A Y T H U R S D A Y F R I D A Y

Content Focus :
Weekend Recap 

Content Focus:
Cross- Channel  Promot ion

Content Focus:
Highl ight a Group

Content Focus:
Highl ight your miss ion
and/or brand story
 

Content Focus
Showcase what's  new
or best-sel l ing

Brainstorming:
Use th is  day to
highl ight your product
or service in mot ion or
"on the go"

Types of Content:
 
-create a GIF of best
sel lers
 
-  showcase an i tem
that's  new in stock
 
 

Brainstorming:
Use th is  day to cross-
promote a campaign or
concept across
different mediums

Types of Content:
 
-  v ideo c l ip
-  repost a c l ient  or
customer us ing your
product or service on
IG
 

Brainstorming:
Use th is  day to focus
on a special  group of
users in your base 

Brainstorming:
Use th is  day to t ie  a
concept back to what
makes your brand
unique or spot l ight a
story that a l igns with
your brand

Types of Content:
 
-  promote your emai l
s ign up l ist  on socia l
media
- h ighl ight socia l  media
engagement in your
emai l  campaign 
 

Types of Content:
 
-  h ighl ight a special
persona or user
populat ion (ex:  i f  you
sel l  eyeglasses,
highl ight round frames)
 

Brainstorming:
Use th is  day to
highl ight a new
product or service 

Types of Content:
 
-  h ighl ight your team
giving back (v ideo c l ip)
 
-  h ighl ight a customer
that embodies your
brand
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